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Abstrac

The Analysis of Profitability of the Customer by measuring the Costs and
Revenues of the Customer contributes effectively to distinguish between Profitable
customers and Unprofitable customers and thus helps economic unit management
in administrative decisions making relating to properly on pleasing the customer
and satisfy the wishes and needs and work to strengthen the relationship between
the customer and the economic unit and gain competitive advantage and what
distinguishes it from other economic units, so the research problem lies not
provide detailed information on the identification of the costs and revenues of any

customers do not know the profitability of every customer and this adversely
affects the profitability of the unit economic as a whole. This research aims to use
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customer profitability analysis to find out the possibility of economic unit to 3,
maximize profits through the management of its relationship with the customer =
and enhance their competitiveness through customer satisfaction and improve &
loyalty. 3

The Research found a set of the most important Conclusions and an apparent O
lack of fear by economic unit in the collection of detailed information on the costs 3
and revenues of the customer being the need to effort, time and additional cost . =

The set of Recommendations including educating staff related economic unit %
to get to know the style of customer profitability analysis and the entrance to the 2
customer relationship management and the provision of supplies and the necessary <

ingredients to apply it.
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